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Health is in your hands

Promotional Video

- Show how easy it Is to travel with Eros drinking yoghurt
Focus on Taiwan's main touristic attractions / beautiful locations

Facebook.
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m T E ‘ ‘Pleasure without guilt, everywhere you want’
:| OR Code on the Package 31 “Eros simply the best-

Link to Facebook page of the company __ - _Use the video on social media, youtube, taxis and at some sport events

Show all the nutrition Information about the product online

Transfer nutrition information to an external application COMponent of the price
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Let people make pictures when and where they prefer to drink their = 2 Kok
yoghurt Cauipment Desreciation s 10.0%

To participate they need to fike the Facebook and Instagram page
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Let them share the picture on instagram with #catchit to show other N
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.
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