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Mission Statement
The National Cheng Kung University College of Management was
established in 1956, as the first business school in Taiwan. Our mission is to serve
business and society in the global economy through developing quality and
socially responsible professionals and business leaders. The following educational
objectives are based on diligently pursuing knowledge and wisdom, maintaining a
pragmatic yet innovative approach for achieving excellence in research, teaching,
and service.
We fulfill our mission through:
1. Advancing the knowledge of management through research, and interaction
with businesses and other organizations.
2. Disseminating knowledge by providing quality instruction and learning
opportunities to our undergraduate and graduate students.
3. Sharing information and ideas through collaborations, partnerships, and
initiatives with businesses and academic communities.
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