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Serve business in the global economy through developing
professionally qualified and socially responsible business leaders as
well as through advancing the frontiers of knowledge in business
management.
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AACSB LEARNING GOALS

For Master’s Program For PhD Program

@ Ability to appreciate

business research and to

@ Ability to produce,
present, and publish

business situations and to
Critical Thinking recommend appropriate

actions

Communication present research Publication business research

findings/results effectively findings/results

in speaking and in writing

@Ability to integrate @ Ability to evaluate,
Interdisciplinary | different functional areas interpret, and synthesize
Competence in solving business problems o existing business research

@ Ability to analyze Creativity in

Research

®@Ability to demonstrate

Leadership leadership skills required Coordination

of a business manager
®@Ability to identify ethical

dilemmas and to determine

. . necessary courses of action | FEthical
Ethical Reasoning Y

Negotiation

@ Ability to coordinate
subordinates belonging to
different social and
economic hierarchy

@ Ability to undertake
business and social
negotiation in an ethical

way
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Global Economic
Awareness

®Ability to possess a
global economic
perspective and an
awareness of the
globalized business

environment

@ Ability to take initiative
to engage with and to
contribute to business
Global Agency research in a global level
®@Ability to undertake
local business research

with a global mindset

Teamwork

®@Ability to coordinate
actions and solve problems
jointly with other members

of a professional team

®Ability to qualify for a
business faculty position

after degree completion
Professional

o ®@Ability to competently
Qualification

teach full semester
business class at the

collegiate or above levels

*  COMMU = Communication Skills
CPSI = Creative Problem Solving & Innovation
LEAD/ ETHIC = Leadership Skills
GLOB = Global Awareness
VSP = Values, Skills & Professionalism
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